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Abstract 

This study aims to examine the impact of sport tourism (by using the variables of social impacts, environmental 

impacts, and economic impacts) on support for tourism development. A total of 480 questionnaire containing 19 

items was used to collect information from the local residents in Aqaba city. Multiple regression analysis was 

conducted to test the research hypotheses. Results of the current study revealed that there are significant impacts of 

two independent variables (i.e. environmental impacts, and economic impacts) on support for tourism development; 

whereas the vriable of social impacts has not significant impact on it. Results of T-test showed that there is no 

significant difference in the impact of resident attitudes towards sustainable tourism development in favor of gender. 

On the other hand, results of ANOVA test found that while there is no significant difference in the impact of resident 

attitudes towards sustainable tourism development that can be attributed to age and educational level; a significant 

difference in favor of personal income was found. 
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1. Introduction 

Tourism industry has started to recognize sport tourism, i.e. the experience of travel to engage in or view sport-related 

activities as an important market. In order to compete in the growing sport tourism market, it is crucial for communities 

to develop a profound understanding of the benefits and impacts of sport tourism, of the process of bidding for events, 

possible sponsorship opportunities and other elements involved in the planning and hosting of a successful sport event. 

Sport tourism refers to the experience of travel to engage in or view sport-related activities. It is generally recognized 

that there are three types of sport tourism: Sport event tourism, active sport tourism, and nostalgia sport tourism. Sports 

event tourism includes hallmark events such as the Olympic Games and the World Cup, football is part of this type of 

sport tourism. Nostalgia sport tourism involves traveling to famous sport-related attractions. Visits to various Sporting 

hall of fames such as the Women’s College Basketball Hall of Fame in Knoxville, Tennessee and the Baseball Hall of 

Fame in Cooperstown, New York are good examples of theseSport-related establishments (Get, 1997; 2008). 

The marketing concept asserts that the key to achieving organizational goals consists in determining the needs and 

wants of target markets and delivering the desired satisfaction more effectively and more efficiently than competitors. 

The more you learn about whom sport-tourists are where they are coming from and their motives and expectations for 

their visit, the better one can plan events and services. Intensive market analysis and research into people’s tastes, 

preferences and attitudes are now the backbone of market planning. Market research is the tool for listening to 

customers. Before organizations can offer new events, they must understand what sport-tourists need, how they think, 

and what their questions are. Much of the marketing research process therefore aims to get close to the customer, 

thereby permitting the organization to understand the customer’s perspective and needs. 

Why is it important to gather information about sport tourists? (Green & Jones, 2005) 

The marketing concept asserts that the key to achieving organizational goals consists in determining the needs and 

wants of target markets and delivering the desired satisfaction more effectively and more efficiently than competitors. 
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The more you learn about whom sport-tourists are, where they are coming from and their motives and expectations for 

their visit, the better one can plan events and services. Intensive market analysis and research into people’s tastes, 

preferences and attitudes are now the backbone of market planning. Market research is the tool for listening customers. 

Before organizations can offer new events, they must understand what sport-tourists need, how they think, and what 

their questions are. Much of the marketing research process therefore aims to get close to the customer, thereby 

permitting the organization to understand the customer’s perspective and needs. Marketing a sporting event requires a 

knowledge of which the potential sport-tourists are, what types of services and what they expect to get out of the 

experience itself. Keeping in touch with the marketplace requires regular assessment of customers, of customer needs 

and the relevant competitors in the environment. Just as any business must first define its competitive environment, an 

organization planning a sporting event must decide who its appropriate audience is and what services and goods that 

audience seeks. Marketing is fundamentally a process of supplying these products to meet a determined demand. 

Vancouver's success in hosting sports events as diverse as the 2010 Olympic and Paralympic Winter Games, Canadian 

Football League’s (CFL) Grey Cup, the World Police & Fire Games, the World Wheelchair Rugby Championships, 

and the 2015 FIFA Women’s World Cup soccer tournament continues to help bring new world-class sporting events to 

the city, including the new Canadian round of the World Rugby Sevens tournament.Vancouver is home to Canada's 

largest multi-purpose sports venue, BC Place Stadium, and boasts a multitude of other venues and facilities that can 

accommodate nearly any type and size of sporting event including hockey, baseball, soccer and cycling. Vancouver's 

mild west coast climate makes it ideal for outdoor pursuits such as running, golfing, sailing, cycling, tennis and 

mountain biking.Tourism Vancouver can help you with bid placement, site inspection and selection, facility and 

accommodation bookings, travel and excursion planning, as well as attendance-building and promotions. And through 

strategic partnerships, tourism Vancouver offers access to services such as a comprehensive online event-management 

tool, grants and other support for your event. Locals are passionate about sports and enthusiastically support four 

professional sports teams: Vancouver Canucks NHL hockey, BC Lions CFL football, Vancouver Canadians Single-A 

baseball, and Vancouver Whitecaps MLS soccer. 

Sports tourism refers to international trips specifically taken to watch sporting events. Common examples include 

international Events such as world cups (soccer, rugby, Cricket, etc), the Olympics and Formula 1 Grand Prix, regional 

events (such as the Soccer European Champions League), and Individual (non-team) participant sports such as tennis, 

golf and horse racing. Sports tourists are more easily profiled according to the sports they follow.However, in general 

terms the bulk of the market tends to be young - between 18 and 34 years, and in the C1 and C2 (middle) 

socio-economic groups. This would also be the typical profile of a sports tourist following soccer matches. Rugby and 

cricket followers tend to be slightly older and with greater disposable income. Horse racing has a broad range of 

followers with no clear demographicStructure. Followers of athletics tend to be young, low spenders, whilst those 

Following the Formula 1 Grand Prix circuit tend to be skewed towards males in their 40s with above average 

disposable income. 

The concept of sport related tourism has become more prominent in the last few years both as an academic field of 

study and an increasingly popular tourism product. The purpose of this paper is to review and critique the sport tourism 

literature as it stands in 1998, and to suggest a future research agenda. Disparities in the definition of sport tourism are 

addressed and some of the difficulties which scholars have faced in establishing a standardized definition are outlined. 

In answering the question why has sport tourism suddenly become so prominent, a look back at history shows that 

people have engaged in sport related travel for centuries. However, in the past ten years, the popularity of this form of 

travel has increased. Various explanations, such as the increased emphasis on health and fitness and increased use of 

sports events by cities to attract tourists, are examined. The question of what is known about sport tourism includes a 

review and critique of the literature in the three domains of sport tourism: active sport tourism, which refers to people 

who travel to take part in sport; event sport tourism, which refers to travel to watch a sports event; and nostalgia sport 

tourism, which includes visits to sports museums, famous sports venues, and sports themed cruises. The overarching 

conclusion from this review is that the field suffers from a lack of integration in the realms of policy, research, and 

education. At a policy level, there needs to be better coordination among agencies responsible for sport and those 

responsible for tourism. At a research level, more multi-disciplinary research is needed, particularly research which 

builds upon existing knowledge bases in both sport and tourism. In the realm of education, territorial contests between 

departments claiming tourism expertise and those claiming sport expertise need to be overcome. 

1.1 Study Problem 

This study seeks to find out the reality of recreational tourism programs that are provided for delegates to participate in 

organized sports youraments in Aqaba city located in Jordan, looking kinds of obstacles and difficulties facing this 
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kind of tourism, and what implications affecting the development of this type of tourism.  

2. Literature Review 

Tourism organisations strongly depend on the strategically right employment of information systems and their 

knowledge-based applications. Indeed, several researchers consider the information systems and in particular the 

information technology (IT) and its flexibility as an enabler to achieve the desired competitive advantages, and as a 

crucial support to operational and strategic business decisions (Al Azmi, et al., 2012; Alenezi, et al., 2015; Alkalha, et 

al., 2012; Almajali & Tarhini, 2016; Altamony et al., 2012; Kateb, et al., 2015; Maqableh & Karajeh, 2014; Masa’deh, 

et al., 2016; Obeidat, et al., 2013; Shannak, et al., 2010, 2012; Tarhini et al., 2016; Vratskikh, et al., 2016); thus further 

research is required to examine the role of such IT applications in enhancing the managerial decisions. In addition, 

scholars (e.g. Masa’deh, et al. 2008; Hunaiti, et al., 2009; Masa’deh & Kuk, 2009; Alshurideh, et al., 2012; Hajir, et al., 

2015; Kannan & Gharibeh, 2013; Masa'deh & Shannak, 2012; Masa’deh, et al. 2017; Obeidat, et al., 2012, 2016; 

Shannak & Alkour, 2012; Tarhini, et al., 2015) emphasize the need for large firms to integrate their IT systems with 

their KM strategies and processes in order to survive in their highly competitive business environments, which in turn 

could accelerate the managerial decisions as well.  

Aldmour (2011) study seeks to identify the role of sporting event in the revitalization of touristic movement, the types 

of obstacles difficulties facing this type of tourism that hinder it from playing its desired role, pattern of discrimination 

it face, and their consequences that effect its desired performance. The golden triangle was used as a case study, type of 

tourism program and how to develop sports tourism in Jordan, this study reviews the relation between sporting events 

and touristic activates in the golden triangle: (Petra, Aqaba and Wadi Rum), this study adopted a carefully designed 

survey form to collect data and information, and to see the trends and views of the study sample, the results showed that 

sporting events available do not help to stimulate movement of sport tourism in Jordan, government legislation and 

regulation in force do not help stimulate movement of sports tourism in Jordan advertising available do not help yo 

stimulate movement of sports tourism in Jordan , the study recommended that the stakeholders pay more attention to by 

providing events and sports activities for tourists yet desirable quantitatively and qualitatively, the study recommends 

agencies to issue and devlop legislation and laws that are involved in sports tourism. 

First combined sport and tourism together in a book in 1987. Hall (1992) defined sport tourism as travel for 

non-commercial reasons, to participate or observe sporting activities away from the home range. Gibson (1999) 

defined sport tourism as travel with the main purpose of leisure, tourists attend fitness activities, or watch sport 

activities or visit attractions related to sport activities. While in terms of the purpose of sport tourism, Standeven and 

De Knop (1998) argued that sport tourism also includes the category of business and commercial tourism, namely, 

sport tourism can also occur while a person is traveling for business or commercial purposes. As for the forms of sport 

tourism, Standeven and De Knop (1998) identified several types of sport tourism according to the purposes and 

contents of the travel, namely, tourists can participate for holiday or for business, be active or passive, to observe or be 

involved in, to be organized or independent, and so on.  

Motivations of Sport Tourists As for the purposes of sport tourists, there are not only the purposes of general travel, 

which as American scholar G. Dann concluded, includes pull factors and pulling factors, sport tourism also involves 

some special purposes, such as fans and addicts in certain sports. Gibson, Willming & Holdnak (2003) studied the 

motivations of fans as tourists to attend small-scale sport tourism events. Gibson (2005) made a study on the behaviors 

of sport tourists by reference to role theory, family life cycle theory, motivation theory, and the changes of social 

structure. Lisa, Heather & Kenneth (2001) took the 1996 Atlanta Olympic Games as a case study and found that three 

most important factors affecting tourists’ decisions in attending the sport events are: (1) an once-in-a-lifetime chance 

(29.7%); (2) can solve the accommodation during the Olympic Games (11.3%); and (3) can buy or acquire the 

Olympic Games tickets (8.4%). And after making a decision, the biggest motivations to attend the Olympic Games 

were the wonderful sports competitions, culture experiences, and so on. Impacts of Sport Tourism International sport 

events always generate a great influence on the host countries and cities. Margaret (2007) analyzed the impacts of sport 

tourism on the basis of central place theory, stressing the influence of location features. Xiao, Shen & Liu (2004) 

pointed out the influences of hosting large sport events on the host cities, such as enriching the tourism resources, 

improving the urban infrastructure, enhancing the cultural exchanges, etc. A series of studies were done by Ritchie to 

access the impacts of the Olympic Games. Taking the 1988 Olympic Winter Games as a case study, positive impacts 

were found like boosting the economy, enhancing the international image and reputation of the host city. Vincent 

(1995) mainly studied the environmental impacts of the 1992 Winter Olympic Games, both positive and negative 

environmental impacts on the local city. Hypotheses are as follows: H1: The tourists’ influence perception of the Asian 

Winter Games has a path effect on their motivation perception. H2: The times that tourists have participated in sport 
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tourism in the past two years have a path effect on their motivation perception of the Asian Winter Games. H3: The 

times that tourists have participated in sport tourism in the past two years have a path effect on their influence 

perception of the Asian Winter Games. Methodology Literature Review The authors make full use of the resources of 

the Internet, library, etc. and consult a large amount of domestic and foreign literature. Literature in Chinese and 

English includes studies on definitions and classification of sport tourism, studies on the tourists’ motivations in 

participating in sport tourism, studies on the influence of sport tourism, studies on the current situation and 

development strategies of sport tourism, and case studies on some famous large sport games, such as the Olympic 

Games, the World Cup, etc.. Marketing Survey The questionnaire was preliminarily designed based on the review of 

domestic and foreign literature. After a pilot study, the questionnaire was corrected. The questionnaires were 

distributed in Astana city, Kazakhstan, during the Asian Winter Games to visitors from January 30, 2011 to February 6, 

2011, combined with an in-depth interview. This study examined the relationship between the preferred leisure and 

tourism activities and psychological in paddling of a group of paddlers. Participants were surveyed at the completion of 

a paddle tour. Data were analyzed using frequencies, confirmatory factor analysis, cross–tabulation, and ANOVA, four 

types of leisure – tourism connection were identified people more highly involved with paddling tended to paddle 

while on vication compared with other LTC types. The findings provide empiral evidence for previous assertions 

proposing a connection between involvement in leisure activities and subsequent tourism behaviors (Chang & Gibson, 

2011).  

The concept of sport related tourism has become more prominent in the last few years both as an academic field of 

study and an increasingly popular tourism product. The purpose of this paper is to review and critique the sport tourism 

literature as it stands in 1998, and to suggest a future research agenda. Disparities in the definition of sport tourism are 

addressed and some of the difficulties which scholars have faced in establishing a standardized definition are outlined. 

In answering the question why has sport tourism suddenly become so prominent, a look back at history shows that 

people have engaged in sport related travel for centuries. However, in the past ten years, the popularity of this form of 

travel has increased. Various explanations, such as the increased emphasis on health and fitness and increased use of 

sports events by cities to attract tourists, are examined. The question of what is known about sport tourism includes a 

review and critique of the literature in the three domains of sport tourism: active sport tourism, which refers to people 

who travel to take part in sport; event sport tourism, which refers to travel to watch a sports event; and nostalgia sport 

tourism, which includes visits to sports museums, famous sports venues, and sports themed cruises. The overarching 

conclusion from this review is that the field suffers from a lack of integration in the realms of policy, research, and 

education. At a policy level, there needs to be better coordination among agencies responsible for sport and those 

responsible for tourism. At a research level, more multi-disciplinary research is needed, particularly research which 

builds upon existing knowledge bases in both sport and tourism. In the realm of education, territorial contests between 

departments claiming tourism expertise and those claiming sport expertise need to be overcome. 

3. Research Methodology 

This section provides the methodology applied in the current study. It consists of the research model, operational 

definitions of the study’s independent and dependent variables, research hypotheses, besides data collection tool and 

research population and sample. 

3.1 Research Model 

The elements of this research are established based on preceding literature, either theoretically or empirically. Indeed, 

this study used variables that are common in hotel management literature. Figure 1 represents a model for the study 

that shows the independent variables, the dependent variable and the proposed relationship between them.  
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Figure 1. Research Model 

 

3.2 Operational Definitions 

Adapted from Hritz & Ross (2010) and Nunkoo & Ramkissoon (2011), the current research considers the construct 

of sport tourism in terms of three independent variables (i.e. social impacts, environmental impacts, and economic 

impacts) on support for tourism development; which were measured in the research questionnaire through five, five, 

five, and four items respectively. 

3.3 Research Hypotheses 

In order to test the research model of the impact of sport tourism on support for tourism development, the study is 

hypothesized as follows: 

H1: There is a statistically significant impact of social impacts on support for tourism development.  

H2: There is a statistically significant impact of environmental impacts on support for tourism development. 

H3: There is a statistically significant impact of economic impacts on support for tourism development. 

H4A: There is a significant difference in the impact of sport tourism on support for tourism development due to 

gender. 

H4B: There is a significant difference in the impact of sport tourism on support for tourism development due to age. 

H4C: There is a significant difference in the impact of sport tourism on support for tourism development due to 

educational level.  

H4D: There is a significant difference in the impact of sport tourism on support for tourism development due to 

personal income. 

3.4 Population and Sampling  

The study population consisted of all spectrums of the community interested in tourism in Aqaba city includes all 

age levels (from 18 to 40 years and above). 480 questionnaires were returned and considered for statistical analysis. 

The questionnaire consisted of two sections; the first section in questionnaire presents general personal information 

about a respondent, the gender, age, educational level, and personal income. The second section includes questions to 

measure the independent and dependent variables based on their operational definitions. 

4. Data Analysis and Results 

In order to explore the impact of sport tourism on support for tourism development, in which these variables have 

been measured using 5-points Likert scale that varies between strongly disagree =1 and strongly agree =5. Also, 

reliability and validity analyses were conducted, descriptive analysis was used to describe the characteristic of 

sample and the respondent to the questionnaires besides the independent and dependent variables. Also, multiple 
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regression analysis was employed to test the research hypotheses.  

4.1 Validity and Reliability 

Validity and reliability are two important measures to determine the quality and usefulness of the primary data. 

Validity is about accuracy and whether the instrument measures what it is intended to measure while reliability is 

about precision; it is used to check the consistency and stability of the questionnaire. Indeed, the researchers 

depended on scales and items that were previously developed and used by other researchers with similar interest. 

Also a draft of the questionnaire was formulated, and then it was reviewed by four academic lecturers –who have a 

sufficient knowledge and experience in this scope- to insure that each item is measuring what is intended to be 

measured, and to avoid the ambiguity and complexity in the phrasing of questions. The reliability of the instrument 

was measured by the Cronbach’s alpha coefficient. Further, some scholars (e.g. Bagozzi & Yi, 1988) suggested that 

the values of all indicators or dimensional scales should be above the recommended value of 0.60. Table (1) 

represents the results of Cranach’s alpha for the independent and dependent variables. Cronbach’s alpha coefficients 

of all the tested variables are above 0.60 which suggesting the composite measure is reliable.  

 

Table 1. The Cronbach’s alpha coefficients of study variables 

Variables Number of items Cronbach alpha  

Social impacts 5 0.645 

Environmental impacts 5 0.627 

Economic impacts 5 0.666 

Support for tourism development 4 0.678 

 

4.2 Respondents Demographic Profile 

As indicated in Table 2, the demographic profile of the respondents for this study showed that they are typically 

males, most of them between 18-30 years old, the majorities hold high school and diploma degrees; and most of 

them earn less than 750$ monthly.  

 

Table 2. Description of the respondents’ demographic profiles 

Category Category Frequency Percentage% 

Gender Males 269 56.0 

Females 211 44.0 

Total 480 100 

Age 18 years - less than 25 105 21.9 

25 years - less than 30 222 46.3 

30 years - less than 40 101 21.0 

More than 40 years old 52 10.8 

Total 480 100 

Education level Less than high school 54 11.3 

High school 176 36.7 

Diploma 123 25.6 

Bachelor                            94 19.6 

Master                     28 5.8 

Doctorate 5 1.0 

Total 568 100 

Personal income ($) 

monthly 

Less than 750 321 65.0 

750- less than 1500 137 28.5 

More than 1500 31 6.5 

Total 480 100 
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4.3 Descriptive Analysis 

In order to describe the responses and thus the attitude of the respondents toward each question they were asked in 

the survey, the mean and the standard deviation were estimated. While the mean shows the central tendency of the 

data, the standard deviation measures the dispersion which offers an index of the spread or variability in the data 

(Sekaran & Bougie, 2013). In other words, a small standard deviation for a set of values reveals that these values are 

clustered closely about the mean or located close to it; a large standard deviation indicates the opposite. The level of 

each item was determined by the following formula: (highest point in Likert scale - lowest point in Likert scale) / the 

number of the levels used = (5-1) / 5 = 0.80, where 1-1.80 reflected by “very low”, 1.81-2.60 reflected by “low”, 

2.61-3.40 reflected by “moderate”, 3.41-4.20 reflected by “high”, and 4.21-5 reflected by “very high”. Then the 

items were being ordered based on their means. Tables 3 and 4 show the results. 

 

Table 3. Overall mean and standard deviation of the study’s variables  

Type of 

Variable 
Variables  Mean 

Standard 

Deviation 
Level Order 

Independent 

Variables 

Social impacts 
3.26 0.58 Moderate 3 

 Environmental impacts 3.32 0.59 Moderate 2 

 Economic impacts 3.47 0.56 High 1 

Dependent 

Variable 
Support for tourism development  3.72 0.61 High  

 

As presented in Table 3, data analysis results have shown that residents' support for tourism development in Aqaba is 

applied to a high level in which the mean score is 3.72. Also, economic impacts is applied to a high level as the mean 

score is 3.42, wheras both environmental and social impacts do exist moderatley and respectively. Table 4 

demonstrates the mean, standard deviations, level, and order scores the items for each variable.  

 

Table 4. Mean and standard deviation of the study’s variables  

Social impacts Mean SD Level Order 

Sport tourism has decreased the crime rate in Aqaba city 2.48 1.159 Low 5 

Local residents have not suffered from living in a sport tourism 

destination area 

2.97 0.948 Moderate 4 

Sport tourism has encouraged a variety of cultural activities by the 

local residents 

3.37 0.902 Moderate 3 

Meeting sport tourists from other regions is a valuable experience to 

understand their culture and society 

3.69 0.874 High  2 

Sport tourism has resulted in positive impacts on the cultural identity of 

Aqaba city  

3.82 1.030 High 1 

Environmental impacts Mean SD Level Order 

Sport tourism provides more parks and other recreational areas 3.24 1.270 Moderate 4 

Our roads and public facilities are kept at a high standard due to sport 

tourism 

3.39 0.962 Moderate 2 

Sport tourism has provided an incentive for the restoration of historical 

buildings and the conservation of natural resources 

3.37 0.945 Moderate 3 

Sport tourism has not resulted in traffic congestion, noise and pollution 3.15 1.042 Moderate 5 

Construction of sport tourist facilities has not destroyed the natural 

environment 

3.50 1.132 High  1 

Economic impacts Mean SD Level Order 
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Sport tourism has created more jobs for local people 2.97 1.158 Moderate 5 

Sport tourism has given economic benefits to small businesses 3.44 0.967 High 3 

My standard of living has increased considerably because of sport 

tourism 

3.32 0.895 Moderate 4 

The prices of goods and services have increased because of sport 

tourism 

3.75 0.940 High  2 

The cost of developing sport tourism facilities is high 3.89 1.001 High  1 

Support for tourism development Mean SD Level Order 

Sport tourism is one of the most important industries Aqaba city 3.50 1.117 High  4 

Sport tourism helps my community grow in the right direction 3.71 0.875 High  2 

Sport tourism continues to play an important economic role 3.63 0.874 High  3 

I am proud that tourist are coming to Aqaba city  4.06 0.824 High  1 

 

4.4 Hypotheses Testing Results 

The current research is mainly seeking to investigate the impact of sport tourism in terms of social impacts, 

environmental impacts, and economic impacts on support for tourism development in Aqaba city in Jordan. 

Consequently, in order to test the hypotheses developed for this study, multiple regression technique was used. 

Further, the level of significance (α-level) was chosen to be 0.05 and the probability value (p-value) obtained from 

the statistical hypotheses test is considered to be the decision rule for rejecting the null hypotheses (Creswell, 2009). 

If the p-value is less than or equal to α- level, the null hypothesis will be rejected and the alternative hypothesis will 

be supported. However, if the p-value is greater than the α-level, the null hypothesis cannot be rejected and the 

alternative hypothesis will not be supported. In addition, normality of the independent variables and the absence of 

multi co-linearity problem (a case of multiple regression in which the independent variables are themselves highly 

correlated) were checked. According to Pallant (2005), most of the values should be inside the adequate ranges for 

normality (i.e. -1.0 to +1.0). For this purpose, skewness and Variance Inflation Factor (VIF) were investigated; Table 

5 includes the results. 

 

Table 5. Skewness and VIF for the independent variables 

Variables  Tolerance VIF Skewness 

Social impacts 0.885 1.131 0.884 

Environmental impacts 0.849 1.178 0.848 

Economic impacts 0.909 1.100 0.909 

 

As can be noticed from Table 5, the skewness values were within the normal values (-1.0 to +1.0) suggesting that the 

data of the independent variables is normal. The VIF values were less than the critical value (10) which is most 

common among the most studies, suggesting no multi co-linearity problem among the independent variables. 

However, the results of testing the three hypotheses are demonstrated in Table 6. 

 

Table 6. Result for the study model (b) 

Variable r R
2 

f Sig (f)  β t Sig (t) 

Social impacts 0.544 0.295 16.458 0.000a 0.042 0.856 0.393 

Environmental impacts 0.103 2.082 0.038 

Economic impacts 0.274 5.465 0.000 

a. Predictors: (Constant), Social impacts, Environmental impacts, Economic impacts 

b. Dependent variable: Support for tourism development 
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Refer to Table 6 the multiple correlation coefficient R = 0.544 indicates that there is a strong positive correlation 

between the independent variables (social impacts, environmental impacts, and economic impacts) and support for 

tourism development. The R
2
 indicated the generalizability of the model. It allows us to generalize the results taken 

from the respondents to the whole population. In this case it equals 0.295. The results showed that F-ratio for these 

data is equal to 16.458, which is statistically significant at p<0.05. Therefore, we conclude that there is a statistically 

significant impact of the independent variables on residents' support for tourism development.  

The β indicates the individual contribution of each predictor (independent variable) to the model, if other predictors 

are held constant. Table 6 shows the standardized coefficients for each independent variable. The value of β for 

environmental impacts and economic impacts are 0.103, and 0.274 respectively, which are positive, thus H2 and H3 

were supported. While for social impacts; the value of β is 0.042, which have small values compared with other 

predictors, and not significant at p ≤ 0.05; thus H1 was not supported. The level of effect of these variables depends 

on the β value, the higher β value the higher effect on dependent variable. We can infer from the values of beta that 

the variable that has the highest contribution in the model is economic impacts, followed by environmental impacts. 

Hypotheses H4A, H4B, H4C, H4D argued that there is a significant difference in the impact of sport tourism on 

support for tourism development due to gender, age, educational level, and personal income. Independent Samples 

T-test was employed in order to investigate if there any significant differences in the impact of sport tourism on 

support for tourism development that can be attributed to gender. Also, ANOVA test was employed to examine if 

there any significant differences in the impact of sport tourism on support for tourism development can be attributed 

to age, educational level, and personal income. Results of T-test, shown in Table 7, indicated that there is no 

significant difference in the impact of resident attitudes towards sustainable tourism development that can be 

attributed to gender. However, results of ANOVA test, shown in Table 8 and Table 9 indicated that there is no 

significant difference in the impact of resident attitudes towards sustainable tourism development in favor of age and 

educational level; whereas a significant difference in favor of personal income was found, see Table 10.  

 

Table 7. T-test of the impact of sport tourism on support for tourism development due to gender 

 

Sig. 

 

 

df 

 

 

T  

 

Female    Male  

 

Variables Std. Dev. Mean N Std. Dev. Mean N 

0.587 447.222 0.544 0.61290 3.7119 269 0.62436 3.7429 211 Support for 

tourism 

development 

 

Table 8. ANOVA Analysis of the impact of sport tourism on support for tourism development due to age 

Sig. F Mean 

Square 

Df Sum of 

Squares 

 Variables 

0.738 0.421 0.161 3 0.484 Between 

Groups  

Support for tourism 

development 

  0.383 476 182.166 Within 

Groups 

   479 182.650 Total 
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Table 9. ANOVA Analysis of the impact of sport tourism on support for tourism development due to educational 

level 

Sig. F Mean 

Square 

Df Sum of 

Squares 

 Variables 

0.284 1.251 0.476 5 2.379 Between 

Groups  

Support for tourism 

development 

  0.380 474 180.271 Within 

Groups 

   479 182.650 Total 

 

Table 10. ANOVA Analysis of the impact of sport tourism on support for tourism development due to personal 

income 

Sig. F Mean 

Square 

Df Sum of 

Squares 

 Variables 

0.008 4.836 1.815 2 3.630 Between 

Groups  

Support for tourism 

development 

  0.375 477 179.020 Within 

Groups 

   479 182.650 Total 

 

5. Discussion and Conclusions 

This section contains to view the findings of the study, which aimed to measure the impact of sport tourism (by using 

the variables of social impacts, environmental impacts, and economic impacts) on support for tourism development 

from the local residents in Aqaba city.   

5.1 Results 

Many people wonder what sports tourism is. Sports tourism is traveling from one region, country, state, etc. to 

another in order to watch a sports competition or game. While sports tourism has not always been extremely popular, 

during the recent decade the amount of people attending out of area sporting events has drastically increased. People 

are now traveling far and wide just to attend their favorite events, and it is no wonder as to what has encouraged the 

sudden spike in popularity. Sports tourism involves traveling to specific locations to watch sporting events or to 

participate in sports. Many travel firms market all inclusive travel deals which include tickets to sporting events, 

accommodation and meals for sports fans. Some people prefer to make their own travel arrangements and buy 

transportation and event tickets without the assistance of travel agents. 

On the one hand, the host countries have to spend a huge deal of money to plan these events. The money is expended 

in the form of construction of the infrastructure of the country to cater the needs of the athletes or sportspeople. 

These apart, in order to build arenas and stadiums governments have to invest millions of dollars which can be better 

spent on other more significant sectors such as healthcare and education which incur prosperity for the host country. 

In addition to this, the host governments compromise with facility to be provided to its citizens. On many occasion, 

these nations have to face financial insolvency due to huge expenditures on sports events. Apparently, these 

arrangements entail a number of concerns. On the other hand, these types of events bring a wide array of positives 

too. The first and foremost advantage of hosting international events is that the host country becomes the centre of 

attention and these events bring prestige and honour to the country. Secondly, although these events consumes too 

much money to be organised, the host countries, in fact, can generate their revenue by opening tourist visas for sports 

lovers which can engender government income by the means of tourism. These apart, the infrastructure that is 

improved to cater for sports people would also contributes to that nations prosperity. Therefore, the advantages are 

immense. 

Sport tourism is considered the most important types of tourism, the spectrum because it satisfies the desire of 

tourists from two sides, a sports and entertainment together. As for tourism sports in the area of Aqaba it is not 

limited to water sports only, but there are many sports activities such as marathon Red Sea and the castle Marathon. 

The area is considered an authority Aqaba Special Economic One supporter Tours in general and in particular 
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tourism Sport. In addition, Aqaba is the coastal city and practiced many water sports as fishing, diving and 

swimming, it is possible to develop this type of tourism to take action, such as a new sports recreational boat race 

and the creation of City of the Games and aquatic promotion.  

Tourism general concept aimed at self-entertainment to get rid of the pressures faced by the people in terms of 

(work-social life in general) worked tourism on the follow-up to people's concerns appeared new types of tourism 

such as sports tourism were collected between entertainment and exercise (Alsarayreh, 2012). Anyone loving sports 

be exercised constantly, even if he had to travel for tourism and met with sports tourism have a large turnout by the 

competent authorities, especially in the city of Aqaba, being one of the most popular tourist cities in Jordan, which 

led to the emergence of water sport where full ingredient required for these activities, and received plenty of interest 

from the available different people regardless of their social strata and interest in addition to that we worked for the 

Aqaba Special economic zone authority to provide full support of the physically and morally and attracted corporate 

sponsors of these activities and provide them with all the requirements of even the tourism activities up to the highest 

levels in Jordan in Aqaba in particular, became the city of Aqaba hosts tournaments for swimming and athletes 

participate from various Arab nationalities and even explain the concept of sports tourism in this activity has become 

a hurdle authority offers participants the full tourist program in Aqaba and sometimes in Jordan, which contributed to 

the intellectual progress of the local community in sports tourism and the possibility of participation and the 

opportunity offered to discover the talents of the local community and provided full support to them and is held 

annually in the city of Aqaba activities (such as Marathon Red Sea - a bicycle race - race cars) where all these 

activities. We worked on the show meaning real sports tourism and became visitors from different governorates of 

the Kingdom comes to attend these activities which shows the success of sports tourism in the city of Aqaba and the 

competent authorities are working on the development of the city of Aqaba positively contribute to raising the level 

of sports tourism in all its aspects. 

It considers sports tourism of the most important types of favorite tourism at the present time, because they are based 

entertainment for tourists and is at the same time of exercise leading to earn interest of sports tourism, where most of 

the people may be linked to the exercise of a particular type of sport that cannot be left in permanently, sports 

tourism in Jordan in general and considered in Aqaba in particular of the newest types of tourism, which provides 

practice water sports, as it is considered at present one of the most desirable types of tourism with tourists. The 

convergence of sports tourism in Aqaba large turnout by the competent authorities, in addition to the support 

provided for projects that promote sports tourism, such as the Red Sea Marathon, which is held annually in the city 

of Aqaba, and is considered the Aqaba Special Economic Zone Authority first supporter of this event, where he 

encouraged the local community the companies responsible for sports activities to participate in two ways: (material 

support, moral support), is also working to raise the intellectual level with the local community and providing all 

kinds of necessary support. 

5.2 Recommendations 

The current study recommends that researchers should provide more studies about sports tourism in Aqaba, and we 

advise others who are interested to apply the study to other regions. We do advise to take broader topics in sports 

tourism. Also, researchers who are interested can take advantages of the current study and apply it by working on the 

development and reconstruction of the sports places that bring tourists to be a tourism destination; interest in water 

sports and create new sports games to bring tourists to it; making sports competitions such as the swimming 

competition and host people from other countries; building up different courts such as basketball and golf courses; 

attracting young people under the age of 18 years to work in friendly matches in equipped for these activities 

stadiums; and making a marathon periodically to bring tourists.  
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